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REASON FOR SURVEY

To discover what employers think about co-curricular activities (in this instance international experiences).  

SURVEY OVERVIEW

The most recent survey of employers (1211 respondents from all organizational types) connected with the 
University of Minnesota took place in 2008. It asked a wide variety of questions on co-curricular activities and the 
value employers place on them. Questions about international experiences were folded into the survey. Questions 
asking how employers value various professional skills and qualities developed by NACE (National Association of 
Colleges and Employers) were also asked. 

RESEARCH SHOWS

A variety of study abroad research shows study abroad participants report personal skills and qualities 
development (as identified by NACE and others) as a direct result of learning abroad, but in our survey, study 
abroad was not highly valued by employers.

SAMPLING OF IDENTIFIED NEEDS

I. Continue to identify and articulate convincing research to employers on the potential matches between the skills 
and qualities they seek and those gained by students on learning abroad experiences. 

II. Reframe conversation with students that learning abroad alone will not get them a job. Students need to be 
able to clearly articulate and explain the competencies they gained abroad and create the relevance that hiring 
managers want to see. 

III. Insure learning outcomes/objectives of new and existing international programs provide opportunities for 
students to develop the personal qualities and skills sought after by employers. 

IV. Further format re-entry events to assist students in unpacking their experiences abroad and providing tools and 
strategies to articulate the benefits to employers. 
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WHAT TO DO ABOUT IT? 

 I. Work cross campus with various offices/units

 II. Holistic advising

 III. Program development and structure

 IV. Research and publication

 V. Coach returnees

 VI. Map to Student Development Outcomes & Student Learning Outcomes – integrate into the institutional   
  mission

WHAT TO DO DISCUSSION

FURTHER READING

Association of American Colleges and Universities (2008). College learning for the new global century: 
Executive summary with employers’ views on learning outcomes and assessment approaches.

Dwyer, Mary & Peters, Courtney (2004). The benefits of study abroad. Transitions Abroad Magazine, 
March/April ed. 

Foundation for Asia Pacific Education (2010). “Who are you now”: Study abroad alumni survey, unpublished, 
but forthcoming.

Orahood, Tammy, Kruze, Larisa & Pearson, Denise Easley. The impact of study abroad on business students’ 
career goals. Frontiers: The Interdisciplinary Journal of Study Abroad.

Thompson, J. Walter. An exploration of the demand for study overseas from American students and employers, 
report prepared for the Institute of International Education, the German Academic Exchange Service (DAAD), the 
British Council, and the Australian Education Office.

Tillman, Martin (2005). The right tool for the job. International Educator, July-August. 

Trooboff, Stevan, Vande Berg, Michael & Rayman, Jack. Employer attitudes toward study abroad. Frontiers: The 
Interdisciplinary Journal of Study Abroad.

Zernike, Kate (2010). Making college ‘relevant’. New York Times article, January 3rd.


