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If you are Young and Restless, What are your 

Selling Points? 
 

• You are “in touch” with students.  
– You studied abroad with cell phones, iPods, hostels.com, Ryan 

Air, and helicopter parents. 
– Students feel open and comfortable with you. 
– You can market programs to them through newer technology 

such as YouTube, MySpace, Facebook, and text messaging. 
– If working where you went to school, you know the ins and outs of 

campus life; where to hold events, which groups to target, who to 
contact. 

– You can bridge the generational gap. You understand current 
students’ mentality. 

• You are Flexible. 
– Evening and weekend work hours are often not a problem. 

• You have a lot of energy and a “sign me up!” mentality. 
– Committee meetings are exciting and new! 
– You are willing to travel anywhere anytime! 
– It’s easy for you to take advantage of benefits like tuition 

remission to advance your degrees.   
• You spend less money. 

– You are used to managing a low budget, so you will keep office 
and event costs low. 

– When you travel, you have lower standards for lodging and meals 
on trips – Motel 6 is fine for you!  

 
 
 
 



What Young People Should Know 

 

 Tips for those looking to enter the field. 
o Get involved with NAFSA, The Forum, and other professional 

development opportunities. 
o Get a graduate degree. 
o Get as much experience as you can through volunteering, 

assistantships, and internships. 
o Multiple international experiences, experience in non-traditional 

destinations, and diversity in type of experience may give you an 
advantage. 

 

 Tips for applying for jobs and interviews 
o “I studied abroad and loved it” is not enough. 

- Although passion and personal experience are important, 
highlight other skills to distinguish yourself. 

o Do your homework! 
- Research current trends in the field and the organization. 

o Relate your selling points to the job description and field. 
- "I would use my proximity in age to students to solicit feedback 

on effective ways to market education abroad opportunities. I 
learned how to compile surveys on Facebook, and this is a tool 
that students understand and respond to." 

 

 Tips for young newcomers to an organization 
o Effectively use personal experiences to advise students and conduct 

pre-departure orientations. 
- Share stories of your time with host families (or other) to help 

those who are undecided about their accommodation options. 
- Relate anecdotes from your time abroad during pre-departure 

orientation: “I was lost in Mexico and didn’t know my dormitory 
address or how to give directions in Spanish.  Luckily I had my 
emergency card with me.” 

o Create a network of others who are “young and restless”. 
- Maybe you’ll end up presenting together at NAFSA! 

o Initiate projects that others may not be thinking of. 
- Suggest using technologies like Facebook to advertise. 

o Listen to the advice of experienced professionals. 
- Just because you have recent experiences, doesn’t mean you 

know it all! 
o Your age may be of most concern to you. 

- Be confident in your viewpoints, and act professionally. 
o Avoid reinforcing negative stereotypes 

- Older colleagues often perceive that younger people want 
all the credit and promotion without putting in the time and work.  
Don’t compromise your values, but prove yourself through the 
quality of your work. 


